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Rotherfield Millennium Green Trust CIO 

Social Media and General 
Communications Policy  

 

Context 

This policy provides guidelines for the appropriate use of social media and general 
communications, including the Parish Magazine, Greenpiece and other promotional 
material by Rotherfield Millennium Green Trust (‘RMGT) and its representatives. It 
aims to protect the reputation of the charity while ensuring a positive online and print 
media presence. 
 

Scope 
 
This policy applies to all volunteers, Trustees, and any other representatives of 
RMGT who use social media or produce communications on behalf of the charity or 
in a way that could reflect on the charity. 
 

Purpose  
 
RMGT uses social media and other communication channels to: 
- Promote events and activities on the Millennium Green. 
- Engage with the local community and build relationships. 
- Raise awareness of our mission and objectives. 
- Provide updates and important information to the public. 
 

General Guidelines 
 
Respect & Professionalism: Always be respectful, courteous, and professional in 
all communications. Do not post or include any content that could be seen as 
offensive, discriminatory, or inappropriate. 
Accuracy: Ensure that all information shared is accurate and up-to-date. If you’re 
unsure about the validity of any content, check before posting. 
Confidentiality: Do not share confidential or sensitive information about the charity, 
its Trustees, volunteers, or the community. 
Representation: Only designated individuals should post on behalf of the charity. 
Personal views should not be presented as those of RMGT. 
Compliance: Follow all relevant laws and regulations, including GDPR and 
copyright laws. 
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Positive Engagement: Encourage positive interaction and engagement with the 
community. Respond to comments and messages in a timely and respectful manner. 
Visual Content: Obtain proper permissions before posting photos or videos of 
individuals, especially minors. Ensure all visual content is appropriate and reflects 
the charity positively. 
Event Promotion: Use social media and other communication channels to promote 
events and activities. Include relevant details and engage the community to boost 
attendance and involvement. 
 

Prohibited Content 
 
Negative Comments: Do not engage in arguments or post negative comments 
about individuals, organisations, or other entities. 
Political or Religious Content: Avoid posting or including content that could be 
seen as endorsing specific political or religious views. 
Personal Information: Never share personal contact details or other sensitive 
information about individuals without their consent. 
 

Managing Social Media Accounts 
 
Access: Only designated Trustees or volunteers will have access to social media 
accounts. Access details must be securely stored and only shared with authorised 
personnel. 
Monitoring: Regularly monitor social media accounts to ensure they are being used 
appropriately. Address any inappropriate content or interactions promptly. 
Crisis Management: In the event of a social media crisis (e.g., negative publicity, 
hacked account), immediately inform the Chair of Trustees and take appropriate 
action to mitigate damage. 
 

Review 
 
This policy will be reviewed annually or as needed to ensure it remains relevant and 
effective. 
 
Adopted 12th September 2024 
Next Review - September 2025 

 

 

 


